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Message to Brazilian institution leaders

survey released in March 2016 by the International Business Report (IBR) – Women 
in Business by Grant Thornton in 36 countries showed that the number of women in 
leadership positions in Brazil rose from 5% in 2015 to 11% in the first months of that 
year. At the same time, while in 2015 57% of companies reported that they did not have 

women in leadership positions, the index fell to 53% the following year. 

These are encouraging figures. And it is not necessary to remember that there is much to 
do, still, to value women’s work, in their diversity, and the creation of career opportunity ma-
nagement. The important thing is to think that we as leaders are already helping to change a 
scenario that seemed immutable. And the 2016 edition of the WEPs Brazil Award revealed that 
the presence of women in leadership positions in the private or state-owned enterprises makes 
these companies increasingly favorable to the gender equality culture.

Just look at some results brought by the evaluation made among the companies participa-
ting in the award. All of them, without exception, already use non-discriminatory and non-
-abusive language and image based on sex. And all of them also have a communication channel 
for complaints of discrimination based on gender, sexual or moral harassment.

The evaluation reveals more positive data. Firstly, the number of companies concerned 
with the gender issue has increased. Moreover, among the companies that participated in this 
edition of the award, 37% of them have formal control over which suppliers have initiatives 
to promote gender equity. Thus, in addition to practicing gender equality culture, they also 
encourage their suppliers to do so. And this is fundamental to spread equity in the way that en-
trepreneurs understand best: it is a bad deal not to attend to what should already be embedded 
in the corporate culture. 

In order to broaden the debate and make the Brazilian businessmen and businesswomen 
more aware of this fundamental issue, one of this year’s great novelties was the first Forum 
of the WEPs Brazil Awards, in Foz do Iguaçu, with the theme “Dialogues with national and in-
ternational leaderships – Business challenges for gender equity promotion.” One of the panels, 
“Women – Challenges of Technology and Innovation Careers” has once again allowed public dis-
cussion about the still small share of women in the technology sector, now virtually dominated 
by men. This panel was a cause for concern: the percentage of women working in the areas of 
Science and Computation fell from 20% of the total in 2002 to 15% in 2014, according to a study 
by the Financier of Studies and Projects (Finep). 

The only solution is to arouse the interest of women in the technological areas, and this 
is a job that must begin even in high school, because often the lack of knowledge and preju-
dice prevent the emergence of female vocations. The conclusion reached during the 1st Forum 
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of WEPs Brazil Award is that the increasing participation of women in engineering and other areas of 
science, technology and innovation is fundamental for Brazil to increase its degree of competitiveness in 
relation to the global market. 

This is also an important step for Brazil to fulfill its commitment to the UN by signing the 2030 Agenda, which 
in its 5th goal provides for “achieving gender equality and empowering all women and girls” in the coming years, 
which will only be possible with joint efforts for the inclusion of black and indigenous women. The faster we, Brazi-
lians, achieve the UN goal, the more we will benefit from it. 

McKinsey & Company’s Closing the Gender Gap survey showed that Brazil would have increased its Gross Domes-
tic Product by US$850 billion within ten years if it could end gender inequality. In the world, GDP growth would be 
US$28 trillion. Note, then, that defending gender, race and ethnic equity is also to propose economic development 
goals. And how would we achieve good results faster? Through joint action by the private sector and governments, 
the McKinsey & Company report says. 

And why would there be greater development? How would it increase the Gross Domestic Product? The answer is 
very simple. In Latin America, women represent 42% of the workforce, but account for only 33% of GDP. With equali-
ty, the production of women’s labor and participation in GDP would become equivalent, resulting in an increase in 
gross income of the country between 14% and 30% within ten years, according to the report.

Thus, WEPs Brazil Award portrays two realities: that of companies in which the women’s empowerment gains 
strength every year, and that companies still outside the world reality, unrelated to the importance of having wo-
men as business partners, to take advantage of the wisdom of those who, for decades, decide what to buy at home, 
although they cannot yet exercise their own power.

By 2016, we have made progress. Certainly, we will have new achievements by 2018, because we contribute not 
only to women having equal opportunities in the labor market, but also to a permanent cultural change that respects 
gender, race and ethnic diversity.
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About the WEPs Brazil Award – Women 
Empowering Companies

The WEPs Brazil Awards – Women Empowering Companies aims to encou-
rage and recognize the efforts of companies that have practices, programs and 
actions to promote gender equity and women’s empowerment culture. 

The award is based on the Women’s Empowerment Principles (WEPs), an ini-
tiative launched by UN Women and the UN Global Compact in 2010, so that more 
companies are made aware of the importance of valuing women’s work, empowe-
ring them, and thereby move towards a more egalitarian world.

Disseminating WEPs in Brazil and encouraging Brazilian companies to carry out 
a self-analysis focused on the theme gender equity are also purposes of the Award, 
which help to identify opportunities for management improvement actions.

 Public and private companies can apply for the Award, which is divided 
into large, medium and micro/small categories, through the website www.pre-
miowepsbrasil.org.  

Part I

What is WEPs?

The term “WEPs” stands for Wo-
men’s Empowerment Principles, 
an initiative launched worldwide 
by the UN Global Compact and 
UN Women in 2010.
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Award Stages

•  Self-assessment: fill in the company data and answer the questionnaire, re-
porting the company’s practices and actions. The questionnaire is based on 
the 7 Women’s Empowerment Principles (WEPs) and has indicators of each 
of the principles, separately. The questionnaires differ according to the com-
pany size, whereas the one of greater complexity is for large companies. At 
the end of this stage, the company has access to its performance chart by 
principle, when then it can identify in which areas it needs specific actions 
on the subject. It is worth remembering that companies are not obliged to 
apply for the award after completing the questionnaire, which can be used 
only as a tool for self-knowledge or reflection on the company’s positioning 
in relation to gender equity.

• Enrollment: if the company chooses to apply, after the self-assessment, it 
must provide the documentation to prove tax regularity and submit its appli-
cation to the Award. 

• Classification: after the end of the enrollment period, the technical team of 
the Award evaluates the eligibility of the companies according to the docu-
mentation ubmitted and the score achieved, and then classifies the compa-
nies for the visits stage.

• Visit: classified companies receive, at their headquarters, evaluators trai-
ned by the Award organization for the validation of the answers given to the 
questionnaire. At this stage, if practices other than those reported in the 
questionnaire are verified, the company’s score may be changed.

• Judging: after the visits stage and new classification of the participating 

companies, the Board of Judges of the Award analyzes the results report and 
defines the winners in each category (gold, silver, bronze and honorable 
mentions). Throughout the judgment process it is forbidden to identify par-
ticipating companies. Like the Board of Judges, the participating companies 
are only aware of the trophies and mentions during the awards ceremony.

• Awards Ceremony: at the awards ceremony, the finalists’ certificates are 
awarded to companies classified as such, presenting the Gold, Silver and 
Bronze trophies and also the Honorable Mentions for recognized companies. 
The Honorable Mentions are awarded to those companies that did not reach 
the score for awards, but have some program, action or practice of prominen-
ce in the theme.

All stages of the Award are accompanied by an external, independent audit, thus 
ensuring the Award credibility.

Cover of the Handbook that presents the 
Women Empowerment Principles.
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WEPs Brazil Awards Flowchart – 2016 Cycle Organization and Execution of Award Processes 

 In order to carry out the second edition of the WEPs Brazil Awards, a structure 
was composed of Executive Coordination, Board of Evaluators, Board of Judges, 
External Audit for monitoring and Technical Team of execution, involving spe-
cialists with technical profile of several areas, including information technology 
and communication. The organization also had the partnership of institutions 
from different segments, corroborating the commitment to gender equity in 
various sectors.

C A P T I O N

Coordination 

Technical Team 

Candidate 

Evaluators 

Jurors 

C O M M U N I C AT I O N  A C T I O N S

1 Planning

2 Release

21 Awards 
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22 Learning

23
Sending the 
Return Report to 
Companies Visited

24 Elaboration of the 
Cycle Report

3 Mobilization

6
 Is the company
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9
Fit for the 

Board?

4 Enrollment

5 Sending the 
questionnaire

10 Board 
designation 19 Finalist Selection

13 Visit Classification

14
Company
classified?

7 Workshop

8 Training of 
Evaluator(s)

11 Individual 
analysis

15 Visit planning

16 Execution of 
the visit

17 Consensus

18 Return Report 
elaboration

12 Consensus

20 Winner´s 
homologation

Participation

Private and public companies, subsidiaries of 

multinationals and/or its subsidiaries in Brazil 

participated in the Award. Enrollment was free of 

charges and was carried out exclusively by the site 

www.premiowepsbrasil.org.

Evaluators.
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Award Disclosure 

The announcement of the 2016 edition was made through the Awards website 
(www.premiowepsbrasil.org), marketing emails, publicity campaigns, lectures, 
participation in events, distribution of related material (folders, booklets, 2014 
Yearbook, media, video and news).

New website design.

Folder update.

Bags for the employees of companies visited.

Announcement of the Award in an event at FIEP – August/September 2015.
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Jornalista Ana Paula Padrão 
na Cerimônia de Premiação.

Part I I

WEPs Brazil 
Awards Results 

– 2016 Cycle

Companies that did the 

self-assessment: 137

Companies classified for the visit: 49

Finalists: 48

Recognized companies: 40

Active Evaluators: 26
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n this second edition of the WEP Brazil Awards the directors and partners 
were once again surprised by the result achieved. 

As in 2014, all regions of the country were represented by the participating 
companies. 

The large number of self-assessments conducted on the website (137) indicated 
that with each new edition more companies are becoming familiar with the 
Women’s Empowerment Principles and looking to actions that may contribute to 
non-discrimination and equal rights between men and women. 

There was a growth not only in the number of participating companies, but 
also in the quality and level of actions taken in favor of gender equity. 

Companies that had participate in the first edition showed progress in their 
practices and in some cases, the evaluators during the visits noticed that the 
opportunities for improvement indicated in the Company’s Return Report in 2014 
are strong points of commitment. Previously informal practices have become 
formal and regular. There are already specific procedures and budget for gender 
equity in companies that previously dealt with the issue without due prominence. 
We have already seen goals for equity in many of the participating companies.

The statistics of the companies participating in the 2016 cycle showed that the 
representation of women in managerial positions has been growing gradually. 
Few companies show gender pay differentials for the same job, and there is also a 
significant increase in women in “non-typical” activities.

Final candidates by size and region for the visit of the 2014 and 2016 cycles

List of Finalists 

Among the total number of companies enrolled in this second edition of 
the Brazil WEPs Awards, 48 were classified as finalists and received the visit of 
evaluators. At this stage, the evaluation board has the mission to validate the 
evidences that were presented in the Award questionnaire.

In relation to the first cycle, there was an increase in the number of finalists, 
from 32 to 48 companies, which showed evidence of compliance with the require-
ments of cycle indicators, as well as fiscal and statutory regularity, which are the 
classification factors of the Award.

I
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19. Dudalina S.A.
20. Eletrobras Distribuição Rondônia 
21. Ernst & Young Auditores Independentes
22. Espaço3 Imobiliária e Incorporadora
23. Furnas Centrais Elétricas
24. GERAR – Geração de Emprego, Renda e Apoio ao Desenvolvimento Regional
25. Groscon Administradora de Consórcios 
26. Grupo Boticário
27.    HG Cursos Livres e Serviços Administrativos
28. IBM Brasil – Indústria, Máquinas e Serviços 
29. Itapoá Terminais Portuários 
30. KPMG Auditores Independentes
31. Kûmpania Di Carmem Promoção e Divulgação
32. Lojas Renner
33. Petrobras Distribuidora
34. PriceWaterhouseCoopers Auditores Independentes
35. Real Grandeza Fundação de Previdência e Assistência Social
36. Recofarma Indústria do Amazonas 
37. Rede Mulher Empreendedora 
38. Renault do Brasil S.A.
39. Schneider Electric Brasil 
40. SE Supermercados (GPA - Grupo Pão de Açúcar)
41. SetaDigital Sistemas Gerenciais 
42. Sociedade Filantrópica Semear 
43. Sodexo do Brasil Comercial S.A.
44. ThoughtWorks Brasil Software 
45. Unilever Brasil 
46. US Eventos 
47. Valorem Securitizadora de Crédito 
48. Wealth Systems Informática 
49. Whirlpool Latin America

Meet the finalists, in alphabetical order: 

1. Accenture do Brasil 
2. Advocacia Marly Fagundes & Advogados Associados
3. Aleteia Educação e Tecnologia
4. Amazonas Distribuidora de Energia
5. Apetit Serviços de Alimentação
6. Associação Paranaense de Cultura – Hospital Universitário Cajuru
7. Braskem S.A.
8. BSI Tecnologia
9. Caixa Econômica Federal
10. Cálamo Distribuidora de Produtos S.A.
11. Cene Home Care/Hospitallar
12. Centrais Elétricas do Norte do Brasil S.A. – Eletrobras Eletronorte
13. Companhia Paranaense de Energia – Copel
14. Cooperárvore – Cooperativa de Trabalho, Produção e Comercialização 
15. Cruz Vermelha Brasileira – Filial do Estado do Paraná
16. Cummins Brasil
17. Datacoper Software 
18. Dow Brasil Indústria e Comércio de Produtos Químicos 
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Brazil WEPs Awards 2016 Ceremony 

The Brazil WEPs Awards 2016 Ceremony was held on March 29, 2016, in Foz do 
Iguaçu, Paraná. 

The event began with the holding of the WEPs Brazil Forum on the same date, 
where the challenges of gender equity, careers and the participation of women in 
economic development were discussed.

Forum 

The forum was opened by Itaipu Executive Finance Director Margaret Groff, 
who presented the Itaipu WEPs video, and by the (then) Secretary of Labor Policies 
and Economic Autonomy of the Secretariat for Policies for Women, Tatau Godinho. 

The Forum’s programming had three panels of discussion: Women – challenges 
of technology and innovation careers; 2) The challenges of corporate governance 
and gender equity; and 3) Women and local development. 

Panel Participants 
1. Women – challenges of technology and innovation careers 

Patrícia Molino, executive of KPMG Consultoria; Jorge Habib, Superintendent of Engine-
ering of Itaipu; Luciana Medeiros, director of PriceWaterhouseCoopers Auditores Inde-
pendentes; Bel Pesce, writer and businesswoman; Adriana da Costa Ferreira, manager of 
Diversity Actions of IBM Brazil; Suellen Gaeta, supervisor of Cummins Brazil; and Tania 
Consentino, president of Schneider Electric for South America. 

2. The challenges of corporate governance and gender equity 

Regina Arns, president of Espaço MEX; Vanesa Machado, director of OrganizationalIden-
tity of Boticário Group; Fabrice Cambolive, President of Renault do Brasil; Sueli Kaiser, 
president of Cene Home Care/Hospitallar Group; Fernando Rodrigueiro, director of HR of 
Unilever

3. Women and local development 

Josiane Contrim, director of International Women’s Coffee Alliance; Gleide Brito, coordi-
nator of the Executive Secretariat of Eletrobras/Eletronorte Gender and Diversity Commit-
tee; Iêda Novais, president of the Brazilian Network of Women Leaders for Sustainability 
(Rede Brasileira das Mulheres Líderes pela Sustentabilidade); Ana Lúcia Pedro Fontes, fou-
nder and president of the Entrepreneurial Women Network (Rede Mulher Empreendedo-
ra); and Nelton Friedrich, director of Coordination of Itaipu. 

Among the panels were the UN Women Brazil representative, Nadine Gasman, and the 
director of the International Labor Organization (ILO) in Brazil, Peter Poschen.

WEPs Awards 2016 Forum
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Awards 

The Award Ceremony took place on the night of March 29, 2016, at Bourbon 
Cataratas Hotel in Foz do Iguaçu. Paraná, and was attended by the finalists, 
evaluators, board of judges, entrepreneurs, leaders of class associations on gender 
equality, CEOs and special guests, as well as representatives of the partners and 
supporters of the Awards.

The awards ceremony was opened with the presentation of Foz do Iguaçu’s 
Canto em Canto group, a choir of women, who performed the song “Woman” by 
John Lennon. 

The names of the winners were known at the ceremony and before the 
small, medium and large companies in the gold category, there was a special 
presentation of the singer Thayse Luchetta, accompanied by Guto Teixeira on 
drums and Léo Maristi on bass performing the song Mulher (Woman), which 
portrays the contemporary woman in her social and emotional universes, 
showing the importance of the search for gender equity in the social context. The 
song was especially composed for WEPs Brazil Awards 2016 and was also translated 
into English.

WEPs Brasil 2016 – Mulher

Mulher, mulher, mulher

No ventre traz a vida

Inventa moda, faz comida

Trabalha duro pra vencer

Mulher, mulher, mulher

ensina os primeiros passos

Acolhe quando há descompasso

Faz o sonho acontecer

Mulher, mulher, mulher

Promove a igualdade

O que é justo não é vaidade

Soma junto pra colher

Mulher, mulher, mulher

Que rompe as barreiras

Que levanta 6:30

Decidida pra valer

Ser mulher

Sem um Rei

É Rainha

Ser Mulher

É bem mais que ser bonita

Ser mulher é ter mais que uma vida

Faz o mundo acontecer

Orgulho de ser Mulher

     Letra e música: Guto Teixeira

WEPs Brasil 2016 – Woman

Woman, Woman, Woman

Bestows the gift of life

She’s more than just a wife

A woman fights through any strife
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Woman, woman, woman

She’s there to see us growing

She always keeps us going

She makes dreams come alive

Woman, woman, woman

She knows the value of equality

A hundred thousand qualities

With a million more to thrive

Woman, woman, woman

She pushes every boundary

At the office, home or foundry

And always full of drive

She’s a queen,

She’s a king,

She’s a leader

She’s the one,

She’s the best

And we need her

She’s all that

And the world’s so much sweeter

And we owe it all to her

So proud to be Woman

    Lyrics and song: Guto Teixeira

1

5
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Large Enterprise Category

GOLD

• Unilever Brasil 

Participating in the WEPs Awards was not only an opportunity to recognize 
what Unilever was doing for women’s empowerment, but also the possibility of 
looking deeply into our policies, actions and results.  This exercise gave us the 
vision of what else could be done and allowed for a more current plan focused on 
the impact of the cause.

Winning WEPs Gold award put Unilever Brasil as a benchmark not only in Bra-
zil but also in other Unilever markets around the world. Our biggest commitment is 
to maintain the quality of what we are doing and move forward on different fronts, 
challenging areas of Unilever where equity has not yet been achieved.  

Winners of WEPs Brazil Awards – 
2016 Cycle

• Renault Brasil

In 2010, Renault created a multidisciplinary team with the participation of 
men and women to address women’s entrepreneurial empowerment, called wo-
men@renault. Each year we have increased our percentage of women with trai-
ning in the labor market and with a career plan. Therefore, it was necessary to 
open work axes: capture, retention, development, communication and external 
actions. 

An example in 2014 was the launch of the mentoring pilot program for wo-
men. 40% of the women who went through mentoring were promoted to manage-
ment positions in 2014 and 2015. This program is now part of Renault’s permanent 
training. 

Unilever representative receives the 
Gold trophy in the Large Enterprise 

Category.
Renault team receives the 
Gold Trophy.
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Petrobras Distribuidora Team.

Renault works through a number of internal actions to provide women with the 
conditions to return maternity leave with all the necessary support so that she can 
adequately reconcile her professional life with her important role as mother. 

A major concern in the year 2015 was to increase the number of women ma-
nagers. Therefore, the program “Challenging women to management” was im-
plemented. This program has the direct participation of executives from the top 
management who in several sessions meet with women from the different areas 
to encourage them to target the company’s leadership positions. In these sessions, 
women bring all their doubts and receive from the executive several feedbacks of 
advice. 

The above actions resulted in a growth of 30% of women in the company and 
50% of women in management positions. 

Renault also exerts external actions with the community, empowering low-
-income women. Through the Renault institute, a headquarters was created for 
the Borda Viva Association, which is supported by several companies. Renault 
contributes every day so that the Borda Viva Association continues to grow and 
empower more and more women. Today, Borda Viva has a workshop of artisans 
of women’s and men’s bags made of fabrics for seat belts and vehicle seats.

SILVER

• Petrobras Distribuidora

People and the appreciation of diversity make up the values of our company. In 
addition, our Social Responsibility Policy aims to promote human rights. And this 
commitment has been reinforced by our adherence since 2009 to the Pro Gender 
and Race Equity Program of the Federal Government. Initially, the actions focu-
sed on the workforce, with awareness campaigns about the inequalities between 
men and women, as well as awareness actions on the effects of moral and sexual 
harassment and the importance of quality of life at work. 

Subsequently, the training of managers and other employees on the relevan-
ce of diversity in the organizational environment was strengthened. Structural 
actions were carried out, such as maternity leave (6 months) and paternity leave 
(10 days), installation of milk collection rooms at the headquarters and at our Lu-
bricants Factory, fitting of uniforms and installation of women’s restrooms in the 

 Renault Team.
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operational areas. We established 50% vacancies for black students in the selective 
process of internship. And diversity promotion has gone beyond our walls. We 
have undertaken initiatives with some of our large clients and resellers. 

The protection of women’s rights is in the training of front-line workers and 
supply drivers. Campaigns and lectures take place in some communities around 
our units. And this is all possible with the commitment of our leadership to the 
promotion of gender and race equity. One of the innovative actions of 2016 was a 
study to include pro-equity initiatives for the composition of indicators that in-
volve the top management. The objective is the commitment of all collaborators 
and leaders in the promotion of human rights.

• Accenture do Brasil

Accenture is a global leader in professional services, with broad acting and 
offering solutions in business strategy, consulting, digital, technology and opera-
tions. With over 375,000 professionals serving clients in more than 120 countries, 
Accenture drives innovation to enhance the way the world lives and works.

In Brazil, there are approximately 11 thousand professionals, distributed in 
eleven offices. For over ten years we have awakened to the need for women’s em-
powerment and have invested in projects so that our women have more voice and 
are inspired more and more by the examples lived inside and outside the organi-
zation. 

By 2020, Accenture has made a commitment to have at least 50% of women in 
its staff worldwide. The goal is to retain our professionals and, because of this, we 

have supported the flexibilization of work schedules, home office, specific health 
programs, training and coaching. 

More than investing in programs, Accenture values women. That’s why Awa-
ke was born in early 2016. It is the awakening of change from the principle of life 
and conduct. It is a movement in which actions strengthen the role of women in 
Accenture and beyond. The objective is to stimulate coexistence between genders 
in a fair environment, with equal opportunities for growth and career. 

Initiatives such as WEPs Awards are essential to awaken to a new behavior and 
awareness of our activities. In this way, we become stronger, more intelligent and 
innovative. Inspiring and promoting women’s careers is part of this story.

 Accenture do Brasil Team
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• Recofarma Indústria do Amazonas 
   (Coca-Cola Brasil)

Women’s empowerment is one of the priority issues for Coca-Cola Brasil. The 
company believes in diversity and inclusion as essential elements in the develop-
ment of a society. And that private initiative has a responsibility to contribute to 
the construction of a more egalitarian society. 

Demonstrating respect for human and individual rights is a priority for Coca-
Cola Brasil and this applies to the business and the entire value chain. 

With regard to gender equality, Coca-Cola is a signatory to the Women’s 
Empowerment Principles and is committed to publicizing it, both globally and 
locally. The company was able to advance on all principles and the engagement of 
the company’s top leadership was essential to this successful journey. 

Currently, the company has a Diversity Committee and women are the 
majority among Coca Cola Brasil’s employees (51%). The goal by 2020 is to promote 
gender diversity at all organization levels. 

The company also goes beyond the boundaries of its human resources 
policies, beyond the walls of its offices and factories, as an agent that encourages 
transformation, thus helping to make society fairer.

In 2014 and 2015, of the 72 thousand new beneficiaries by the Collective 
platform, 63% were women. Over the past five years, more than 80,000 women 
have been impacted along the value chain. And, by 202, the goal is to empower 
250,000 women, in an incessant work with partners and suppliers.

This award represents the recognition of how much the company has advanced 
and shows in which points there are still work opportunities, serving as a guide 
for the planning of the next initiatives.

• Furnas Centrais Elétricas

In 2016, Furnas won the Silver WEPs Award in the Large Enterprise Category. 
Furnas develops actions aimed at communities impacted by the company’s 
enterprises, contributing to local productive initiatives and socioeconomic 
development, encouraging small producers and micro-enterprises and 
maintaining activities aimed at strengthening community centers as spaces for 
integration and growth for the community, with Community leadership courses 
and training for youth and adults. Internally, the project “Careers of Success” was 
created, in which women who play a major role in the development of Furnas 
will be honored. 

The first “Career and Success” honor, held in 2015, was for the 59 women in 
management positions, such as management, coordination and direction, who 
had their work recognized, especially the director Olga Simbalista, for being the 
first woman to occupy a position in the company’s board of directors. 

This project is a partnership between the HR Superintendence and the 
Sociocultural Responsibility Management, through the Pro-Gender Equity 
Committee, whose main objective is to create mechanisms that ensure gender 
equity and empowerment of all women and girls within the company and in the 
communities in which it operates

Furnas Team.
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• Schneider Electric Brasil

Schneider Electric, a global leader in energy management and automation, 
is a multicultural company with more than 180 years of history and more than 
170,000 employees. We speak more than 52 languages, we are present in more 
than 100 countries and we can proudly affirm that we prioritize diversity.

We have been in Brazil for 69 years. We have more than 3,000 employees 
and we are distributed in 12 commercial branches and 9 manufacturing units. 
We currently have 27% of women in our professional staff and more than 19% in 
leadership positions, even in a mostly male sector. It is a long road, but we are 
traveling and, every day, winning.

As one of the pillars of the “Diversity and Inclusion” program, gender equality 
and women’s empowerment is a very important point in our business strategy, 
and has always been greatly encouraged by our President for South America, Tania 
Consentino. “Gender equity is not a feminist cause, but a human rights one,” she 
says. “In addition, in the competitive world we live in, does anyone find it possi-
ble to afford not to give half the global talent pool a chance?” she asks. And it was 
with such encouragement that we have signed the WEPs just over 1 year ago. 

We were chosen as one of the 10 companies in the world to join “Impact 
10x10x10”, which integrates the HeForShe actions of the UN, where one of the 
commitments is to significantly increase the representation of women in all hie-
rarchical levels of the company and thereby establishing high-level corporate lea-
dership, ensuring equal treatment of men and women, with equal pay and equal 
opportunities. Ensure safety and well-being for all workers; Combat any form of 
violence, including physical, sexual or sexual harassment; Promote the profes-
sional development of women and invest in the construction of women’s career: 
these are our guidelines. 

When we became aware of the WEPs Award, we knew that we had several 
actions taking place all over Brazil, but we had never done a survey to feel if we 
were on the right track. When enrolling, we had the first surprise – an excellent 
questionnaire, divided into the 7 Principles, which in itself would help us to ve-
rify if we met all the questions and in which we would have to improve. We were 
classified and the second part came with the visit of the auditors, when we had to 
gather and prove all our actions. At that moment we had a very positive response, 
the confirmation of how much our leadership was engaged in the subject and how 
much we were on the right track. 

For us, winning the WEPs Brazil Awards 2016 makes us proud to know that 
we are making a difference and motivates us to do more and more. But it also put 
us in the position that we now know we can improve, and we are going to do so! 
Diversity is something we can see, and inclusion is something we can feel. The 
WEPs Awards gave us these two experiences.

 

Schneider Electric Team.
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• Ernst & Young Auditores Independentes 

We are signatories of the United Nations Women’s Empowerment Principles 
and we have a clear strategy for developing the issue with all our stakeholders – 
our people, clients and community. 

Our initiatives, both internal and external, help women to break down bar-
riers and gain space in the marketplace and in society. Our internal programs ad-
dress the strengthening of women’s career, support for pregnancy and the balance 
between personal and professional life, development of high and middle leader-
ship, discussion forums and sharing experiences. Externally, our initiatives su-
pport female entrepreneurship and the relocation of high-performance athletes. 

The WEPs Awards is very important to recognize all corporate initiatives that 
seek gender equity, and we are very proud to be part of the group of companies re-
cognized for their initiatives. Participating in the award enabled us to gather and 
contemplate all programs, which showed us how much we have evolved and how 
we can innovate and continue to improve our initiatives for women. This exercise 
has also enabled the connection between our internal areas, which strengthened 
our commitment to the theme.

• Dow do Brasil Produtos Químicos

The WEPs Award-winning case was the Dow’s internal network, WIN (Wo-
men Innovation Network), and the external Alliance group, of which Dow is a 
co-founder. 

Twenty-five years ago, Dow has established the WIN (Women Innovation Ne-
twork), a network of volunteer employees engaged in the theme of gender diver-
sity. In Brazil, WIN has the mission of promoting an organizational culture that 
values the contribution of women, so that they can exercise their full potential. 
The network develops several projects on the theme, with the objective of working 
more and more on gender equity.

Dow understands that this issue cannot be addressed only at the internal le-
vel, so it invited large private companies to form the “Alliance for Women’s Em-
powerment in Society.” The objective is to promote a dialogue on barriers faced by 
women in the labor market and to foster collaboration and action to increase their 
access to leadership positions. 

WIN has actively participated in the recently implemented Dow flexibility 
policy. Through this policy, we guarantee more flexibility in working hours and 
allow families to structure themselves in the best way, so that both men and wo-
men can participate in the labor market and reconcile professional life with the 
many duties of personal life.

 Ernst & Young Team.

 Dow Headquarters.
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Participation in the WEPs Awards gave us the opportunity to reflect internally 
on the good practices of Dow that are already in place and solid, as well as the are-
as under development.

• Cummins Brasil

Participating in the WEPs Awards was a happy and relevant experience! We 
were able to realize how serious the Award is by recognizing the companies that 
adopt the women’s empowerment principles, and in addition to sending the 
questionnaire answered, we have gone through a consistent audit, showing the 
seriousness of the initiative.

Cummins Brasil won the awards and this important step is due to the initia-
tives of WAG (Women Affinity Group), our group of women affinities, which has 
been working since 2012, currently with the Leadership of Mirela C. Santos – Sales 
Supervisor – and Suellen Gaeta – Engineering Manager – and having as sponsor and 
co-sponsor Adriano Rishi – Engineering Director – and Luciana Giles – Communi-
cation Director. 

According to Adriano Rishi, “getting this recognition through the awards 
shows that we are on the right track and the right track and that we must stick to 
our ideals to achieve gender equality at Cummins.” 

We congratulate all WAG participants on this achievement and all the Cum-
mins women who actively participate in this phase of change within the company.

• IBM Brasil

Participating in the WEPs Awards in 2016 was a great milestone for IBM Brasil, 
which enabled us to look at our practices from a new perspective, recognizing our 
strengths as well as the opportunities we have for internal improvement. 

The depth of the questions, always related to the WEPs, and the seriousness 
with which the analyzes were conducted by the auditors of the award gave us the 
certainty that this initiative is carried out in an integral and very professional 
way, guaranteeing to the participating companies the certainty of the high qua-
lity of evaluations. 

Cummins Team. IBM Team.
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The communication was clear, transparent and objective in all phases of the 
project, which helped us to involve our internal partners, which was one of the 
highlights in our participation! We have been able to demonstrate the value of 
affirmative action for women’s empowerment and, above all, reaffirm that these 
are the result of joint work and not an exclusive HR mission.  

The awards event was preceded by a panel of best practices with the partici-
pating companies, a unique opportunity to expand our network of contacts and 
to know closely the initiatives of different segments such as retail, industry and 
services, giving us the chance to once again correlate what we do with market 
practices.

After winning the awards and the return we received, we were able to act on 
our improvement points and make IBM an even better company for women to 
work with!

• PricewaterhouseCoopers

Gender diversity is one of the priority themes for PWC Brasil. Today, half of 
our workforce is women and we are committed to double the number of women in 
high-level positions by 2020. 

Therefore, we have a variety of actions and policies focused on women and also 
on equity. One of them is the “Family Friendly” program, which includes, among 
other things, the extension of the 180-day maternity leave and 20-day paternity 
leave (even before legislation) and a guide with tips, rights and benefits, from the 
beginning of pregnancy to the children’s first months. We offer the possibility of 
reduced working hours for mothers up to one year of their children’s lives and we 
have policies that help in retaining talent after maternity.

We run health campaigns focused on men and women. We constantly spread 
the importance of the HeForShe movement. We take the issue forward also exter-
nally, empowering women inside and outside the company.

Our members are aware of the importance of diversity and address the issue 
at all board meetings.

We are committed to a more equitable society and feel that our efforts have 
been recognized through the WEPs Awards. We had already participated and, in 
the previous edition, we received bronze. The silver award in this edition was the 
confirmation that we are progressing and improving every day, according to our 
goals.

It is a great pleasure and pride to be part of the group of companies recognized 
by the WEPs Award. We will keep working.

Pricewaterhouse Coopers.
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• Grupo Boticário

The work of Grupo Boticário for Women’s Empowerment is conducted with 
a focus on gender equity. The objective is to ensure that men and women have the 
same development opportunities, considering their skills and attitudes. The valo-
rization of women in our company has been present since the opening of the first 
franchise in 1980, by a woman. 

Today, women are at the head of at least 85% of our franchises and account for 
56% of the employees of Grupo Boticário. Women command 49% of the leadership 
positions. In development programs, women are considered at all hierarchical le-

vels, from the training of new leaders to the mentoring program. For example, 
they account for 54% of employees rated as successors of leadership positions.

Women’s empowerment principles (WEPs) are the basis of Grupo Boticário’s 
strategy of action, because they also aim at gender equality. We work to have ac-
tions that allow us to evolve in each of the seven principles, internally and exter-
nally.

“Grupo Boticário believes that everyone can adopt positive attitudes and that 
companies play a fundamental role in gender equity. In addition to adopting pro-
cesses that offer equal opportunities for all, companies can also positively influen-
ce their entire value chain. Investing in gender equity is one of the main levers 
of social and economic transformation,” explains Artur Grynbaum, president of 
Grupo Boticário.

BRONZE

• Sodexo

Sodexo is committed to improving the quality of life of its clients, suppliers 
and employees. To achieve our objectives, we understand that the issue of gender 
equity is an essential pillar, already indicated in our human rights at work policy. 
Therefore, basing our actions on women’s empowerment principles (WEPs) is in 
tune with all our values and goals. 

Our leadership promotes and encourages gender equity in our workforce, at all 
hierarchical levels, with more than 40% women in management positions, and 
more than 60% in middle and senior management positions. All our actions on 

Grupo Boticário Team
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gender equity are designed to enable women to develop their careers to the fullest 
of their potential.

We do not accept any kind of gender discrimination and we make this position 
clear in our code of ethics and human rights policy. We also seek to ensure that our 
suppliers have a restrictive approach to any form of gender discrimination. We en-
courage and invest in actions to promote the health and safety of our employees. 
We value and encourage gender equity actions in the communities where we work

Transparency in actions in an important value for Sodexo. Therefore, we main-
tain communication channels with up-to-date information about our actions to 
empower women.

• Whirlpool Latin America

The struggle for gender equality in the corporate environment remains a very 
important issue to be debated by organizations. Whirlpool Latin America car-
ries out several actions, through the diversity and inclusion program, which aim, 
more and more, to strengthen the importance of this value in the day to day of its 

collaborators. The fact that we are a company that encourage women’s empower-
ment was what motivated us to participate in the last two editions of the WEPs 
Brazil Awards.

We are very proud of what we have already achieved, such as the percentage of 
women holding executive positions and the results of the social action of Consul, 
the Women’s Consulate, which has helped more than 34,000 women to achieve 
autonomy through entrepreneurship. Diversity is in our DNA as one of our values.

“We were very pleased to have the whole of our work recognized in the Bronze 
category of the WEPs Brazil Awards. This achievement shows that we are on the 
right track when it comes to people management and diversity and inclusion, as 
well as being a reflection of Whirlpool’s commitment to signing the UN Global 
Compact, taking on its responsibilities with respect to sustainability and human 
rights. All this consequently makes the company a multiplier of the seven Wo-
men’s Empowerment Principles,” says Andrea Clemente, senior director of Hu-
man Resources.

Whirlpool Team.
Sodexo Team
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• Real Grandeza

Real Grandeza Foundation believes that responsible corporate operations are 
a strategic and fundamental business issue, since they are key components in 
the construction of corporate sustainability, which, in the case of Pension Funds, 
has a high degree of demand due to fiduciary responsibility. The organization 
participates in the Pro Gender and Race Equity Program of SPM-PR since 2009 and 
has joined the UN Women’s Empowerment Principles in 2012. Highlights:  

•  Women in top management: 30% of the Deliberative and Fiscal Councils and 
46% of the management body/board assistants. 

• Increase of 6 months of stability after maternity leave, in addition to the 5 
months guaranteed by the constitution. 

• 180-day maternity leave.

• Paternity leave of 10 consecutive days, including for adoptive parents. 

• Paid leave for victims of domestic violence upon presentation of record of po-
lice occurrence. 

• Nursing regulations for follow-up of ascendants and descendants in medical 
emergencies and school meetings. Goal: To deny the sexist view that it is the 
role of women to accompany ascendants and descendants. 

• Support room for the collection and storage of breast milk since 2013.

• Real em Cena theatre group. A playful and didactic took, it took culture, 
leisure and information, between 2009 and 2015 to more than 5 thousand 
people with the plays: “O Gabinete” (The Cabinet), which addresses racial 
prejudice, domestic violence, psychological, sexual harassment, homopho-
bia, disrespect for the elderly, and the rights of persons with disabilities; 
and “Com Palavra, as Mulheres” (With the Word, Women), which addresses 
daily issues such as the labor market, family, triple journey, prejudice, ra-
cism, abdication, domestic violence, women’s issues in the pregnancy, pos-
tpartum and return to work life.

• Dudalina

Gender equity is a very important thing for Dudalina. This theme is included 
in the company’s code of ethics, which seeks to guide the decisions and attitudes 
of the company’s employees and managers, regardless of the position or function 
they occupy. The appreciation of people, regardless of gender, race, color or so-
cial creed is in the slogan and values of the company, so sustaining this purpose 
through programs such as “Pro Gender and Race Equity” is one of the pillars that 
guide our work. 

Real Grandeza Team.

Dudalina Team.
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Even with a focus and programs that promote gender equality in the company, 
participation in the WEPs Awards has provided a number of improvements. One 
of them was the creation of a gender equality committee, composed of employees 
from different areas, men and women, who dedicate part of their time to develo-
ping improvement actions and strengthening a culture of equity.

The committee set out an action plan with 12 items to be carried out over a two-
-year period. The actions range from the improvement of institutional commu-
nication to inclusive language to training programs for employees with themes 
such as the family role of men and women, as well as programs to prevent and 
guide the care that women should have with their health, phases of life and sti-
mulate necessary referrals to improve employee’s quality of life. 

 
• KPMG

KPMG recognizes the commitment of UN Women and the UN Global Compact 
to gender equality and strives to tailor its policies and practices to empower wo-
men, based on the Women’s Empowerment Principles (WEPs).

On the initiative of its president, Pedro Melo, KPMG has been developing 
a women’s empowerment program in Brazil for the last seven years, known 
as KPGM’s Network of Women, which is a network of people whose goal is to 
develop and encourage women’s careers, providing an inclusive environment and 
initiatives that promote gender equity and enable networking. 

“Know” actions have already resulted in measures, such as extending 
maternity leave to six months; Maternity support program, including monitoring 
and adapting its client portfolio; The possibility of networking and internal 
and external discussions with other professionals on career issues; Mentoring 

program for women, and recently KPMG’s membership in #HeForShe movement, 
which invites companies, organizations and individuals to empower women, 
encouraging men to participate as partners in the movement, supporting women’s 
work. 

Such a commitment to gender equity was recognized this year by the WEPs 
Awards, reaffirming that the initiatives are capable of positively transforming the 
quality of life of KPGM professionals and encouraging us to seek more and more 
ways to promote women’s empowerment.

“Know” and the entire KPMG remains flattered by the recognition as an 
engaged company and reaffirms the commitment to seek ways to treat all men 
and women fairly at work and inspire gender equality in society.

KPMG Team.
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• Eletrobras Distribuição Rondônia

As a grant from the electricity distribution sector, Eletrobas Distribuição 
Rondônia is inserted in the social and environmental context using the resour-
ces necessary to carry out its economic activities (natural inputs, labor, basic in-
frastructure of the cities and services of third parties), reformulating strategies to 
guarantee its ability to act in ways that value all forms of capital: human, natural 
and financial.

Thus, the Company has spontaneously invested resources in the social develo-
pment of its employees and the surrounding communities, seeking to contribute 
to the improvement of problems related to social exclusion, poverty and environ-
mental degradation, along the way to promote citizenship and development in a 
sustainable way.

It has acted with greater attention to the awareness about the safe and ratio-
nal use of electric energy, preparing current and future consumers for a better use 
of this service.

It has taken the lead in implementing the Gender and Race Equity Program, 
and has been developing work both internally and externally to provide visibility, 
inform and build gender equality by considering race, ethnicity, age group, se-
xual orientation, inclusion, respecting diversity and local culture. The goal is to 
eliminate all forms of discrimination, publicly highlighting this commitment of 
the company.

The actions developed internally and externally have reached a number of au-
diences, from the youth, schools, adults, in external actions, be it in the commu-
nity, through the website and in external actions with partners.

Because of this work, in addition to the WEPs Brazil Awards 2016 the company 
maintains the Pro Gender and Race Equity Seal, granted by the Public Policy Se-
cretariat of the Federal Government, in all the editions it participated in. It is a 
signatory of the Global Compact, an initiative of the UN that aims to mobilize the 
business community to adopt fundamental values in its business, such as human 
rights, labor relations, environment and anti-corruption.

This position is a milestone in the history of the company with regard to the 
search for change of culture and breaking of paradigms. With this work, which 
transcends the business environment, we are creating mechanisms, instruments 
and making financial and human resources available to enable an action based on 
voluntary commitments.

 Eletrobras Distribuição 
Rondônia headquarters.
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• SE Supermercados (GPA – Grupo Pão de Açúcar)

GPA believes that diversity is one of the most relevant and impacting issues 
for the future of its business. Women are strategic and priority public in the com-
pany’s actions and initiatives, representing 48% of the Group’s workforce, with a 
21% management position. Dessa forma, com sua Carta de Compromissos de Di-
versidade, o GPA se compromete a:

• To act in the promotion of equal opportunities among Group executives

• Leverage female talents to the top level of the company.

• Increase the number of women on the Group’s board committees.

• Identify and eliminate any unjustified recognition gaps between men and  
women.

• Accompany paternity and motherhood within the company.

In order to conduct the initiatives, in June 2014, the Gender Equity Executi-
ve Committee was formed, comprised of executives from various areas of GPA. 

The Committee aims to disseminate equal opportunities in each of the GPA bu-
sinesses, stimulate discussion and generate knowledge about the subject within 
the company. Its fronts are: communication and awareness; Working hours and 
balance; Succession, hiring and retention; Mentoring and networking; Preg-
nant women; And indicators. Since then, the theme has gained space within the 
Group and is contemplated, in 2016, within the goals of all employees eligible for 
variable remuneration.

Participation in the WEPs Awards contributed to strengthening the alignment 
of GPA’s performance with the Women’s Empowerment Principles. The feedback 
received is also a valuable tool for improving the company’s actions.

• Eletrobras Eletronorte

Since 2010, Eletronorte has made a commitment to the Women’s Empower-
ment Principles – Equality Means Business of UN Women by signing the CEO Su-
pport Statement. The event had a wide publicity campaign and was sponsored by 
the top management.

These Principles incorporated business commitments to gender equity in la-
bor relations, with initiatives for women’s empowerment, such as: encouraging 
the entry of women into positions historically occupied by men, gendered wage 
study, acquisition of personal protective equipment appropriate to the physical 
and biological features of women, construction and adjustments of women’s 
sanitary facilities in the operational areas (substations and hydroelectric power 
plants), among others.

GPA Gender Committee.
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To give greater concreteness in the development of new conceptions in the ma-
nagement of people and in the construction of a more equitable organizational 
culture, the company created its “Gender Equity and Diversity Policy”, a perma-
nent, directing document containing guidelines that make it possible to expand 
gender mainstreaming in business plans and programs.

Policy monitoring is collegial. The Executive Board is responsible for ensuring 
its implementation; The Executive Secretariat of the Gender and Diversity Com-
mittee is responsible to support and monitor the procedures, plans, programs and 
related projects; And the management of the company is responsible to carry out 
the actions resulting therefrom.

HONORABLE MENTION 

• Eletrobras Distribuição Amazonas 

Eletobras Distribuição Amazonas is a utility company that explores power 
distribution and trading. In addition to the capital, its area of operation compri-
ses headquarters in 61 municipalities, in addition to 45 locations in Amazonas 
state’s interior. It supplies 709.2 thousand consumers, of which 442.3 thousand 
are in the state’s capital. Among the consumers that make up its market, the 
industries of Manaus Industrial Hub – PIM stand out for their socioeconomic 
significance for the Amazonas state.

Since 2007, Eletrobras Distribuição Amazonas has been developing gender 
actions seeking to align its philosophy to the millennium development goals. 
As these actions are implemented in the company, there is a change in people’s 
behavior and your internal public feels more valued. We have also been observing 
greater involvement and partnership of various departments,  in order to plan and 
implement actions.

Amazonas Distribuidora de Energia 
Headquarters.

Eletrobras Eletronorte Team
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In addition, other impacts have been noticed. Among them, the ascension of 
women in managerial positions. In the beginning of the program, in 2007, we 
had 10% women with gratified role. In 2015, we had 36%, considering the number 
of employees in the company (men: 1,812 and women: 325).  

The company participated in the WEPs Brazil Awards 2014 and 2016, having 
received Honorable Mention. 

• Caixa Econômica Federal

Since 2005, Caixa Diversity Program has been developing actions for encou-
ragement, inclusion and awareness in four principles: gender, race/ethnicity, 
sexual orientation and gender identity; and people with disabilities. Guided by 
these actions, the institution has been investing in internal and external cultural 
change through the valorization of multiplicity of employees’ profiles, infrastruc-
ture adaptation and sectorial and public commitments.

Caixa’s adherence to WEPs Brazil Awards stimulates the company to improve 
practices that benefit gender equity and women’s appreciation. Caixa has been 
adhering to the SODM principles since 2006 and actively participates in the Pro 
Gender and Race Equity Program of the Secretariat of Policies for Women of the 
Presidency of the Republic, having already received numerous recognitions.

The participation in the Awards was an opportunity for a new interpretation 
of the practices consolidated in our management model and the report received 
presents an evaluation that helps in promoting continuous improvement.  

We are very proud to receive this Honorable Mention in the principle that en-
sures the company’s worker’s health, safety and well-being. We remain commit-
ted to foster a culture of respect and appreciation of the diversities.

• Braskem

We started in 2014 the work of gender equity in Braskem, which started from 
premises and internal consultations for the structuring of the first actions on the 
theme. In knowing the proposal of the Women’s Empowerment Principle, we 
identified an opportunity to improve the direction of our actions and broaden our 
follow-up on the theme, working in line with the UN Women and Global Compact 
guidelines.

In August 2015, Braskem became a signatory of WEPs, and this year is the se-
cond time that it participated in the round of awards. The experience of going 
through the monitoring and evaluation process has supported us to improve our 
actions and broaden the scope of planning, looking at new points that undoubte-
dly are essential for women’s empowerment promotion.

The program to promote gender equity in Braskem is structure around princi-
ples that are fundamental for women’s work. They are: maternity and paternity, 
career development, health, well-being and supply chain. Within the career de-
velopment principle, we structured the Braskem Forum for Women, an initiative 
that in 2015 was attended by 350 members from all regions, who met with women 
leaders for a moment of reflection and inspiration on the career of women and the 
challenges for men and women to find the balance between personal and profes-
sional life.

Braskem Team
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We also conducted two internal surveys that generated inputs for the cons-
truction of the program on the fronts of maternity and paternity and health and 
safety. The first was a consultation with all our members who were pregnant to 
better understand the demand of this population in this period. And the second 
was the survey of the conditions for women’s work in industrial plants.

Both surveys generated inputs for construction of actions, some planned and 
others already in progress. They are: expansion of the maternity leave to 180 days, 
the structuring of milk collection rooms in all regions, the construction of a gui-
de with guidelines on company policies and practices in relation to paternity and 
maternity, creation of exclusive vacancies for pregnant women in all units, the 
adaptation of operating uniforms for this public and the reform and construction 
of women’s restrooms in the industrial units.

• Lojas Renner

Lojas Renner, a signatory of the Women’s Empowerment Principles since 
2013, in 2015 reaffirmed its voluntary commitment through financial investment 
in the cause of women: the development of the Empodera project, in partnership 
with UN Women, to be elaborated and executed over 2016 and 2017, to promote 
gender equity in the company’s value chain

Lojas Renner’s participation in the WEP Brazil Awards was the opportunity 
to evaluate the company’s indicators, figures and percentages related to gender 
equity, based on a specific questionnaire on the subject, as well as to know the 
programs implemented in other companies on diversity and women’s empower-
ment. The diagnosis made was fundamental for raising awareness among leaders 
and for the Empodera project to be developed with adequate premises and actions, 
in search of significant positive results for society and business.

The realization of the diagnosis and the participation in the awards were also 
sources of inspiration for the creation of the layout and content for the Annual 
Report 2015, which disclosed data on the equity of remuneration between men 
and women, the percentage of women leaders in the company, as well as the ac-
tivities of Lojas Ranner Insitute, which since its creation in 2008, invests in social 
projects aimed at empowering vulnerable women with a focus on employment 
and income generation.

Nadine Gasman (representative of UN 
Women Brazil) and José Galló (CEO of 
Lojas Renner), signing a commitment 
to the development of a work project 
in 2016 to promote gender equity 
in the entire value chain of Lojas 
Renner, reinforcing the importance of 
empowering women for the company.
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Medium Enterprise Category

GOLD

• Home Care Cene Hospitallar 

The company’s participation in the WEPs Awards brought opportunities for 
improvement that further strengthened our gender actions and women’s em-
powerment. Winning Gold also in second edition of the Awards is recognition for 
the continuity of work, thus encouraging employees, expanding professional de-
velopment spaces, such as the creation of the Study Room, and through meetings, 
lectures and coaching courses in job.

We excel in the professional ascent based on meritocracy, respect for diversity 
and a permanent search for gender equity. The company also won, for the second 
consecutive time, the seal in the 5th Edition of the Gender and Race Equity Pro-
gram of the Federal Government.

We signed in Cartagena (Colombia) the commitment to end violence against 
women in Latin America and the Caribbean, a campaign by UN Secretary-General 
Ban Ki-Moon and as part of the actions to that end, the company produced and 
distributed 2,000 booklets of Maria da Penha Law.

The President’s stay on the Gender and Race Equity Committee and the crea-
tion of the Breastfeeding Room are some of the evidence of the company, which 
is a signatory of WEPs and is also HeForShe, and is gradually sensitizing men and 
women, and stakeholders to be HeForShe.

The experience with WEPs brings benefits within the company and in the 
community, considering the discussion with collaborators in the working hours 
on: family, professional development, leadership, use of time, violence against 
women, gender and women empowerment. This is being reflected in the commu-
nity in which we are inserted. And that’s just the beginning.

SILVER 

• Espaço3

For Espaço3, being a finalist for the WEPs Brazil Award was a very important 
thing, as the company completed in 2016 twenty years, and always aimed at gen-
der equity and female empowerment. This award recognizes all the work develo-
ped by the company’s staff and board in favor of gender equality and the develop-
ment of women’s leadership culture.    

Home Care Cene Hospitallar 
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New actions in the company were created and improved with the awards, 
such as the creation of the Association of Employees, which has been carrying out 
various actions in the local community and further encouraging female partici-
pation.

BRONZE

• ThoughtWorks

We are a global community of people passionate about technology and the 
ways technology can transform business and society. We are based on three prin-
ciples:  financial sustainability, technological excellence and social and economic 
justice. We share knowledge in various ways, through participation in events, 
publications in our blog and publication of books.

We strongly believe that promoting diversity in the workplace is the right 
thing to do, and for that, we support and develop various activities. Internally, 
we have activities such as the Gender Justice group, to promote gender justice and 
women’s empowerment; The global Women in Leadership Development (WLD) 
program, which develops leadership skills in women; As well as mandatory trai-
ning on how to deal with sexism in the workplace.

Externally, we have developed and supported introductory programming ac-
tivities focused on women, such as Rails Girls and Technovation Challenge, and 
activities that support women in technology, such as the Django Girls and Wo-
men in Technology events. As a result, we attract talents and promote a fairer 
environment for women, as well as the awareness of partners, clients and related 
communities. We monitor how our actions are progressing through the annual 
internal census of diversity, climate research and operational gender metrics, as 
well as internal qualitative assessments. Our recruitment is intentionally focused 

Espaço3 Team.

ThoughtWorks Team.
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on attracting more women and people from minority and oppressed groups. In 
2013 and 2016 we have recognized GPTW as one of the best companies for women 
to work for.

• Apetit

Apetit is a company that values its people, as well as the community in which 
it is inserted. We have the support of the highest executive position of our com-
pany, the presidency, and with the performance of Marcia Mocelin Manfrin, who, 
throughout 27 years at the helm of the organization, always sought to share with 
her team of employees the importance of care and respect for women.

At Apetit, all people are treated equally. Men and women are assured of their 
individual rights through our practices and work policy, which are well defined 
in the Apetit Culture Guide, through the Code of Ethics, which presents the ex-
pected behaviors in the exercise of activities in the workplace, so that our em-
ployees are free from any and all discrimination or distinctions of any kind. We 
have a team of more than 90%¨women, and 91% of the leadership positions are 
occupied by the women’s team.

The Human Resources area is responsible for guaranteeing the effectiveness 
of gender equity, with actions focused on this theme. As important actions, we 
have:

• Apetit Mulher Column in the Conexão Apetit newspaper, where topics rela-
ted to women’s health, domestic violence, professional life, discrimination, 
among others are addressed.

• Mamãe Apetit is a program that accompanies pregnant women and partners 
during pregnancy, encouraging prenatal care, sending information about 
the stages of pregnancy and the changes taking place in the body during this 
phase.

• Guia da Cultura expresses the company’s way of being and thinking about 
the relationship established with its stakeholders. 

• Outubro Rosa, of which Apetit participates effectively, providing informa-
tion about the prevention and diagnosis of breast cancer to all clients and 
employees.

• Fale com a Presidente, a direct communication tool with the presidency. 
All employees can send their opinion through a sealed pouch, which passes 
through all units. When there is any mention related to discrimination or 
disrespect of any nature, HR is contacted immediately to take appropriate 
action.

• Uniap: Corporate University planning provides courses aimed at dissemina-
ting information on gender equity and promotes the constant development 
process of all our employees.

• Groscon

Groscon Administradora de Consórcios is headquartered in the city of Fran-
ca (state of São Paulo) and has been active in the consortium of automobiles and 
real estate for more than 26 years. Consórcio Groscon is signatory of UN Women 
since 2010, being the only one of the segment in Brazil.  

Consórcio Groscon practices all the principles promoted by UN Women becau-
se of its concern for the empowerment of the human being, of the person, regar-
dless of their gender, race, color or creed, and invests in equality of opportunity, 
inclusion and non-discrimination, for acting responsibly in the society with whi-
ch it interacts.
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And it was following this philosophy that it participated in the WEPs Brazil 
Awards 2016, winning the Bronze Award in its modality, which was a great achie-
vement for the consortium segment and for the Franca society, especially since 
the Awards generates great visibility of what it really means to be a signatory of 
UN Women and have empowering people as a philosophy.

Investing in equality of opportunity, inclusion and non-discrimination, he-
alth conditions, security, education and training is a fundamental principle 
adopted by Consórcio Groscon and strengthened even more by membership in UN 
Women. Over the years, Consórcio Groscon had to do the “reverse path” of most 
companies, that is, it found that it needed to hire men to match the existing fe-
male staff, and today has the same percentage of men and women, in addition to 
the same working condition or wages.

• SetaDigital Sistemas Digitais

SetaDigital is a management technology company for footwear stores that 
was born with the mission of developing and providing software and services to 
retail, contributing to the success of its clients. It has been in the market for 10 
years and serves more than 1,000 stores throughout Brazil, developing innovative 
solutions to simplify processes and improve customer outcomes, forming a large 
knowledge community.Políticas de empoderamento das mulheres são promovidas 
Women’s empowerment policies are promoted by SetaDigital to encourage equity 
in gender, race, color, social class, physical condition, sexual or religious choice. 
The company understands that the professional growth of its employees should be 

SetaDigital Team.

Groscon Team.
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exclusively due to the individual capacity to seek knowledge, professionalization 
and updating of their aforementioned areas, as well as interpersonal relationship, 
adaptation and teamwork.

A tool called Chat is used as a methodology, which evaluates each employee 
fairly. “Our efforts are always focused on the well-being of our team as a whole, 
thinking about their professional development and quality of life,” says HR con-
sultant Fabiana Poletti.

Even before receiving the bronze in the WEP Brazil Awards 2016, SetaDigi-
tal, through its HR department, already adopted the incentive to actions to pro-
mote gender equity. “Few women choose the area of computer technology as a 
profession. Usually this world is inhabited by men, which is another reason to 
implement women’s empowerment practices in the company,” explains the rela-
tionship director Rosimar Kichel.

This respect and care with its employees has a purpose and is part of the com-
pany’s values:

• Attention and respect for people;

• Excellence in products and services;

• Doing beyond duty

• Responsibility and commitment;

• Quality of life at work.

It is an honor for SetaDigital to have the opportunity to participate in an award 
as important and renowned as the WEPs Brazil Awards, making public respect 
and care not only with women but with all those who are part of the company’s 
life. SetaDigital believes in the transformation that gender equality promotes in 
the corporate environment and in the contribution that the adoption of this prac-
tice reflects in the most important capital of a company: people.

• Cruz Vermelha

The Cruz Vermelha hospital is part of the International Red Cross and Red 
Crescent Movement, which is governed by seven fundamental principles, which 
are inspirations that condition all of its acts. These principles were instituted sin-
ce the creation of the organization in 1863.

The 7 fundamental principles are: Humanity, Neutrality, Independence, Vo-
lunteering, Unity, Universality and Impartiality.

The purpose of the Red Cross is to prevent and mitigate human suffering im-
partially, without distinction of race, nationality, social status, religion and po-
litical opinion. These principles and purpose guide our actions towards all of our 
fellowship, be they collaborators, clients/patients/ volunteers and everyone who 
comes in contact with our institution.

For our institution, it is an honor to participate in this Award in its two edi-
tions.

Red Cross team.
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• BSI

The WEPs Brazil Awards contributed to our company realizing even more the 
importance of race and gender equity in our corporate environment. We were al-
ready a company committed to social inclusion, but we were able to improve our 
processes and efforts so that this corporate culture is increasingly inherent to our 
company.

Participating in the program, we have a more holistic view of this concept, so 
that we look at the professional woman as a transformation agent, who can con-
tribute a lot to our company and society, especially when supported and valued by 
her employer.

After receiving the award, our organization is even more attentive about its 
responsibility and conduct towards the development of our professionals. For the 
next year, we have already made feasible new actions that contribute to this end, 
besides being more involved in the dissemination of this concept also among our 
clients and partners. 

HONORABLE MENTION

• Itapoá Terminais Portuários

The motto of the port of Itapoá is “to make a difference to always do better.” 
This slogan embraces the terminal’s concern to contribute, within its area of acti-
vity, to the construction of a more just and sustainable society. Based on this gui-
deline, Port of Itapoá started the Gender Inclusion Project in August 2012, which 
enables the insertion of women into a predominantly male labor market, with 
equal opportunities, training and, above all, compensation 

The guiding principle of the project is the professional qualification of wo-
men, generating knowledge to the participants through training, appreciation 
and possibilities of improvements in income and family security. In its third edi-
tion, the project has trained 83 people, creating real possibilities and offering wo-
men an opportunity to get to know one of the fastest growing activities in Brazil: 
port activity.

Since we have become signatories to WEPs, they have been an important gui-
de in planning our actions. Port of Itapoá understands that gender equality and 
women’s empowerment can provide cultural, social and economic transforma-
tions for women and their families, as 
well as for the company itself. Sharing 
what we learn from this project enables 
others to see that by making a differen-
ce it is possible to achieve better results 
in society.

Itapoá Team.

BSI Team.
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• Valorem Securitizadora de Créditos

Participating in the WEPs Brazil Awards for the first time and having already 
been honored with an honorable mention collaborated even more with the inter-
nal discussion about the theme.

The areas of HR and Marketing have been working together to align the ac-
tions decided in collegiate and are happy for the result achieved in the day to day.

The company’s DNA points out that we are on the right track. There is still 
much to do, we will continue working to implement and improve.

Valorem feels very well with companies that engage in this constant struggle 
and learns from each one of them.Z

• Datacoper Software

Datacoper is a company that focuses on the humanization of the work envi-
ronment. Therefore, the WEPs Brazil Awards is one more way to have guidelines 
to continue to reach the satisfaction of employees in a number of ways, including 
gender equity.

The award is a consequence, a confirmation that we are on the right track! 
Our commitment to humanization goes beyond the work environment because 
it is clear that, by humanizing the environment, this extends to society, with a 
view to the impact of a satisfied person in his/her work has in his/her social life.  

When it comes to WEPs Brazil, our main concern is always to focus on equity, 
taking care not to promote a gender dispute. It is important that companies make 
this clear to them. Equity for us means recognition and protection in the same 
way for genders! 

Datacoper Software Team.Valorem Team.
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Small Enterprise Category 

BRONZE

• Sociedade Filantrópica Semear

Often, we become absorbed in our day-to-day activities and we do not realize 
that we have an important role in the inclusion and empowerment of women. 
Semear was born with the proposal of social insertion and labor market, but in 
the early years, even with the precarious structure, we have already tried to stren-
gthen the bonds and form a network with the mothers of our children, because in 
our walk, we do not forget them.

When researching our reality for enrolling to the awards, we reflected and en-
ded up surprising ourselves with the indexes of our work team and those assisted. 
It also made us think about how much we have already done in relation to the em-
powerment of our team and how much the institution’s vision is aligned with the-
se goals. We were delighted to attend the event in Foz and came back full of ideas.

HONORABLE MENTION

• Kûmpania di Carmem

We got to know WEPs Brazil Awards at the end of 2013, through Fundação Dom 
Cabral. At that time, the company was seeking to rebuild itself after a financial 
blow suffered at the end of 2012 and that almost closed the doors to us, and only I, 
the managing partner, worked in an office, home office, in the premises of hou-
se, hiring for the realization of projects and events, by the time of its accomplish-
ments, very few outsourced employees. It was a time of hard work.

After completing the course in 10,000 Women program and getting to know the 
WEPs, I was in the mood and started a radical change in the company. I determined 
to re-establish the company, to make the most of it in the shortest time possible.

We have made strategic partnerships, revitalized the internship program 
for students of social projects, facilitating the entry of these young people into 
their professional life, starting to hire only suppliers with the same ideals and 
actions, hiring based on gender equity and women’s empowerment, we imple-
mented the code of ethics, improved parameters and indicators for performance 
and progress in the practice of gender equality and non-discriminatory inclu-
sion, recognizing competencies and empowering women to ascend to positions 
of leadership and decision.

Semear Team.
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and only event company in Brazil to receive this award. Finalist in 2014, the gre-
atest joy was to receive in 2016, along with the certificate, the honorable men-
tion, being recognized as a company that establishes high-level corporate leader-
ship for gender equality.

Today, in addition to outsourcing quality services, the company has generated 
many temporary jobs, both direct and indirect, for men and women equally in each 
event it produces. This means the payment of salaries, social charges, benefits in 
food and transportation, collection of taxes, collaborating for the socioeconomic de-
velopment of the country.

In May 2016, we won another victory: the company moved to a noble nei-
ghborhood, a house with enough facilities to meet all the demands of the events it 

HG Cursos 
Representative.

We have sought to disseminate the 
Gender Equity Policy and Program in 
all areas internally and to the public. I 
became a volunteer lecturing and mi-
nistering to women from favelas and 
peripheries, contributing to the profes-
sional qualification and socioeconomic 
development of these women. And, 
together with the outsourced team, we 
have carried out our own projects, cam-
paigns and training aimed at raising 
awareness and help in the transforma-
tion of the organizational culture, wi-
thout discrimination.

We have received, for the second 
consecutive time, the WEPs Brazil cer-
tificate and we continue to be the first 

The WEPs award brought us im-
mense joy to show us that while we 
were a small company, we were recog-
nized for promoting gender equity and 
empowering women in command posi-
tions within our company.

Far above gender, race or creed, we 
are human, and we must be respected 
for this. We wish more and more com-
panies participate and implant as a rule 
the equal rights. Gratitude today and 
always.

• Rede Mulher Empreendedora

The purpose of Rede Mulher Empreendedora, the first and largest network 
to The purpose of Rede Mulher Empreendedora, the first and largest network to 
support women’s entrepreneurship in Brazil, during its six years of existence, is 
to empower women through entrepreneurship. We believe that financial inde-
pendence is one of the ways to solve gender inequality and situations of violence 
against women. RME was born in a period when there was no mention of female 

Kûmpania di Carmem 
Representative

produces. We hired 2 women in leadership positions and established a closer bond 
with many other outsourced employees. We also established a satisfaction survey 
system for customers, suppliers, employees and the surrounding community. And 
there’s still a lot to do!

• HG Cursos
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entrepreneurship, and since then we have been able to reach around 270,000 wo-
men across the country through several fronts: disseminated content in online 
platform and social networks; Networking and business events;, among which 
we highlight:

• Fórum Empreendedoras, Café com Empreendedoras and Virada Empreende-
dora;

• Individual and collective mentoring sessions;

• mentorias coletivas e individuais;

• Awards and partnerships with institutions that support women’s leadership 
and offers benefits to our entrepreneurs.

Our participation in WEPs was paramount for us to recognize the breadth and 
social impact of our work, as well as to rethink, in a team, our actions to eradicate 
gender inequality. Analyzing the seven principles within these two aspects, we 
conclude that our efforts are promoting equality through community and advoca-
cy initiatives, as well as fostering women’s leadership in all spheres of business.

As a next step, we will focus our efforts on drawing up a plan of action with 
gender equity guidelines and goals, so that we can positively impact the lives of 
more women, especially those in situations of greater vulnerability. 

 Rede Mulher Empreendedora 
Meeting

Arlete Garbelotti Leite
Ana Carolina Ferraz Aidar
Ana Maria Garcia Rossi
André Luiz Marques da Silva
Adriana Brant de Carvalho
Beatriz Belfort Silveira Amaral
Claudia Sabrina Ritter
Denyse Gubert Rocha
Daniela Lopes Cavalheiro Stauffer
Daniela Priscila de Oliveira Veronezi
Françoise Zardinello
Julio Henrique Dreher
Juliana Hellvig

Juliane Daniele Varhau
Liliane do Rocio Rigoni
Lilian Paparella Pedro
Luciana Bueno Sartori
Mariane Koyalhuk Lima
Nadia Rampi
Rosana Marlene Cordeiro
Renata Thereza Fagundes Cunha
Rafaela Lamounier
Rosane Zancan
Simone Ribeiro de Andrade de Paula Neves
Vanessa Aparecida Lewrentz
Vera Regina Meinhard Cobellache
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